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The Naperville Jaycees Last Fling 
Overview of Sponsorship Opportunities

   All Media All Print  Sponsor Tent Corporate  Thank You  Last Fling  Parking  Parade   Program Book  Expo Booth
   Advertising Advertising Tickets Banners Advertising Website Passes Entry Ad Page
 
 Main Stage  $ 50,000  X X 200 6 X X 8 X Full page X
            
 Riverview Lot  $ 35,000  X X 100 6 X X 8 X 1/2 page –
            
 Entertainment Stage  $25,000 X X 75 6 X X 8 X 1/2 page X
            
 Family Fun Land  $ 15,000  X X 65 6 X X 6 X 1/4 page –
            
 Partner  $ 7,500 _ X 60 6 X X 6 X 1/4 page Discounted
            
 Diamond  $ 5,000 _ X 50 5 X X 4 X 1/8 page Discounted
            
 Platinum   $ 3,000 _ _ 35 3 X X 2 X _ _
            
 Emerald   $ 1,500  _ _ 20 2 X X 1 X _ _
            
 Gold   $ 1,000  _ _ 15 2 X _ – X _ _
            
 Silver  $      500  _ _ 10 1 X _ – – – _

American Red Cross - Hurricane Mitch • Relief Fund • Animals Deserving of Proper Treatment (ADOPT) • Alliance for the Mentally Ill • Big Brothers/Big Sisters • Blue Chips 

For Life, Inc. •  Carillon Bell Tower • CASA - Community Against Substance Abuse • Child Friendly Courts Foundation • ChildServ • Century Walk • CoACH Care Center • 

Conservation Foundation of DuPage • Donka, Inc. • DuPage Children’s Museum • DuPage County Children’s Center • DuPage PADS • Easter Seals DuPage and the Fox  

Valley Region • Ecumenical Adult Day Care of Naperville • Edward Foundation • Family Shelter Services • Fox Valley Habitat for Humanity • Friends for Therapeutic 

Equine Activities • Get High on Life • Girl Scouts of DuPage County Council • Green Earth Institute • Harold Hill Productions • High Risk Moms • Holiday Food Basket •  

Humanitarian Service Project • Invest In Independence • Illinois Independent Living Center • I-SEARCH • Little Friends • Loaves & Fishes Community Pantry Martin  

Avenue Apartments • Metropolitan Family Services • Naperville Area Recycling Company • Naperville Art League • Naperville Astronomical Association • Naperville  

Century Walk • Naperville Community Outreach • Naperville Education Foundation • Naperville Explorers • Naperville Family Shelter Service • Naperville Heritage  

Society • Naperville Humane Society • Naperville Little League • Naperville Men’s Glee Club • Naperville Municipal Band • Naperville Park District • Naperville Task Force 

for Drug Free Youth • Naperville-Warrenville FISH • NCHS Spookhouse • Need Foundation • North Central College • Organ Transplant Support • Our Children’s Homestead 

• Parents and Children Educational Society • Parents Alliance Employment Project • People’s Resource Center • Recording for the Blind • Riverwalk 2000 • Safety Town •  

Samaritan Interfaith Counseling Center • School District 203 Foundation • SciTech Museum • SCORE • Special Olympics • St. Joseph the Worker Employment Ministry 

• St. Patrick’s Residence • Susan G. Komen Breast Cancer Foundation • TalkLine/HelpLine • Teen Parent Connection • The Salvation Army • The Summer Place Theatre •  

Unconditional Love • Von Oven Scout Reservation • Western DuPage Special Recreation Association • YMCA • Young Naperville Singers • YWCA • American Red 

Cross - Hurricane Mitch • Relief Fund • Animals Deserving of Proper Treatment (ADOPT) • Alliance for the Mentally Ill • Big Brothers/Big Sisters • Blue Chips For Life, 

Inc. •  Carillon Bell Tower • CASA - Community Against Substance Abuse • Child Friendly Courts Foundation • ChildServ • Century Walk • CoACH Care Center • Con-

servation Foundation of DuPage • Donka, Inc. • DuPage Children’s Museum • DuPage County Children’s Center • DuPage PADS • Easter Seals DuPage and the Fox  

Valley Region • Ecumenical Adult Day Care of Naperville • Edward Foundation • Family Shelter Services • Fox Valley Habitat for Humanity • Friends for Therapeutic 

Equine Activities • Get High on Life • Girl Scouts of DuPage County Council • Green Earth Institute • Harold Hill Productions • High Risk Moms • Holiday Food Basket •  

Humanitarian Service Project • Invest In Independence • Illinois Independent Living Center • I-SEARCH • Little Friends • Loaves & Fishes Community Pantry Martin  

Avenue Apartments • Metropolitan Family Services • Naperville Area Recycling Company • Naperville Art League • Naperville Astronomical Association • Naperville  

Century Walk • Naperville Community Outreach • Naperville Education Foundation • Naperville Explorers • Naperville Family Shelter Service • Naperville Heritage  

Society • Naperville Humane Society • Naperville Little League • Naperville Men’s Glee Club • Naperville Municipal Band • Naperville Park District • Naperville Task Force 

for Drug Free Youth • Naperville-Warrenville FISH • NCHS Spookhouse • Need Foundation • North Central College • Organ Transplant Support • Our Children’s Homestead 

• Parents and Children Educational Society • Parents Alliance Employment Project • People’s Resource Center • Recording for the Blind • Riverwalk 2000 • Safety Town •  

Samaritan Interfaith Counseling Center • School District 203 Foundation • SciTech Museum • SCORE • Special Olympics • St. Joseph the Worker Employment Ministry 

• St. Patrick’s Residence • Susan G. Komen Breast Cancer Foundation • TalkLine/HelpLine • Teen Parent Connection • The Salvation Army • The Summer Place Theatre •  

Unconditional Love • Von Oven Scout Reservation • Western DuPage Special Recreation Association • YMCA • Young Naperville Singers • YWCA • American Red 

Cross - Hurricane Mitch • Relief Fund • Animals Deserving of Proper Treatment (ADOPT) • Alliance for the Mentally Ill • Big Brothers/Big Sisters • Blue Chips For Life, 

Inc. •  Carillon Bell Tower • CASA - Community Against Substance Abuse • Child Friendly Courts Foundation • ChildServ • Century Walk • CoACH Care Center • Con-

servation Foundation of DuPage • Donka, Inc. • DuPage Children’s Museum • DuPage County Children’s Center • DuPage PADS • Easter Seals DuPage and the Fox  

Valley Region • Ecumenical Adult Day Care of Naperville • Edward Foundation • Family Shelter Services • Fox Valley Habitat for Humanity • Friends for Therapeutic Equine   

Sponsorship Opportunities

Enhance Your Sponsorship Package with Additional Sponsorship and Advertising Opportunities 
 
   Family Fun Land Admission Sticker — $900 one color; $1,200 two colors; $2,000 four colors. Various 

      Two opportunities are available on 7500 stickers per day. 

   Last Fling Beverage Cup — seven spots available. $3,500

   Business Expo Booth — 10’ x 10’ booth along the Jackson Street midway. $2,500

   Corporate name/logo/website on 200 Last Fling Community Volunteer Shirts —  $1,500 
      four different packages available; shirts are worn throughout the year.

   Main Stage Jumbotron — 20 second ad spot to run Friday through Monday. $800 

   Corporate signage on Golf Carts — ten signs available for sponsorship; one sign per cart. $500 

   “You are Here” Map Signs — eight squares per display; squares can be purchased in any quantity. $250 per sq.

   Port-o-Let Corporate Signs — signs on five Port-o-Lets. $250 

   Sponsor Tent Tabletop Signs — signs will be displayed on Sponsors Tent tables all four nights. $100 

Sponsorship Level

The jumbotron offers great exposure to Main Stage concert-goers.
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Riverview Lot   $35,000
The Riverview Lot is right at the entrance to the Last Fling in downtown 
Naperville, at Jackson Street and near the Entertainment Stage. It is the 
premier spot for large corporate displays and a prime spot for maximum 
foot traffic during all four days of the event.

   Exclusive use of the 100’ x 80’ lot in prime location for  
 corporate display

   Named as the Riverview Lot Sponsor in all media   
 and programs (registration due by August 1)

   Corporate logo used in Last Fling advertising (newspaper,   
 radio, television) as Riverview Lot Sponsor

   One hundred tickets (good for one dinner per ticket and  
 complimentary beverages) for admission to the Sponsors Tent   
 on Rotary Hill

   Prominent display of six 3’x 6’ corporate banners at    
 the Last Fling (sponsor provides banners)

   Company logo included on the Naperville Jaycees     
 Last Fling website

   Listed in the Last Fling “Thank You” advertising

   Eight Last Fling preferred parking passes

   Entry in the Last Fling Labor Day Parade  
 (registration due by August 1)

   1/2 page advertisement in the Last Fling Program 
 (registration due by August 1)

Main Stage   $50,000
Home to the hottest entertainment of the weekend, the Main Stage is the 
focal point of the Last Fling during its evening concerts. National acts such 
as the BoDeans, Cheap Trick, Collective Soul, Everclear, Hootie and the 
Blowfish, Kansas and Train have headlined the Main Stage over the last 
few years. The stage will be named after the sponsoring company and will 
be used in a wide variety of media throughout the Chicago suburbs.

   Prominent display of corporate logo on the Main Stage  
 during the entire weekend

   Named as the Main Stage Sponsor in all media and  
 programs (registration due by August 1)

   Corporate logo used in Last Fling advertising (newspaper,   
 radio, television) as Main Stage Sponsor

   Corporate logo displayed on 24,000+ tickets printed for  
 Main Stage admissions 

   Two hundred tickets (good for one dinner per ticket and  
 complimentary beverages) for admission to the Sponsors    
 Tent on Rotary Hill

   Prominent display of six 3’x 6’ corporate banners at the  
 Last Fling (sponsor provides banners)

   Company logo included on the Naperville Jaycees   
 Last Fling website

   Listed in the Last Fling “Thank You” advertising

   Eight Last Fling preferred parking passes

   Entry in the Last Fling Labor Day Parade  
 (registration due by August 1)

   Full page advertisement in the Last Fling Program 
 (registration due by August 1)

   Business Expo booth ($2,500 value; registration due by June 30)
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Neuqua Valley students show their pride in the Naperville Jaycees Last Fling Labor Day Parade.

To become a sponsor of the Naperville Jaycees Last Fling, please visit LastFling.org.

“Partnering with the Jaycees as a ten-year sponsor of   

           the Last Fling has been a good investment for our  

    company, and we enjoy supporting an event that so greatly 

             contributes to the area in which we work and live.”

Tom and Tim Belgio    Belgio’s Catering
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8Family Fun Land   $15,000

Family Fun Land is an area that provides great entertainment for  
families with children. From the apple pie eating contest to the  
petting zoo, there are activities for children of all ages.

   Named as the Family Fun Land Sponsor in all media  
 and programs (registration due by August 1)

   Corporate logo used in Last Fling advertising  
 (newspaper, radio, television) as Family Fun Land Sponsor

   Sixty-five tickets (good for one dinner per ticket and  
 complimentary beverages) for admission to the Sponsors   
 Tent on Rotary Hill

   Named as Family Fun Land Sponsor during event  
 announcements

   Prominent display of six 3’x 6’ corporate banners at   
 the Last Fling (sponsor provides banners)

   Company logo included on the Naperville Jaycees   
 Last Fling website

   Listed in the Last Fling “Thank You” advertising

   Six Last Fling preferred parking passes

   Entry in the Last Fling Labor Day Parade  
 (registration due by August 1)

   1/4 page advertisement in the Last Fling Program 
 (registration due by August 1)

Entertainment Stage   $25,000
The Entertainment Stage is located on Jackson Street in the heart of the 
Last Fling. It is home to great special events by day and the best local 
bands by night. All events that take place in this area are free to the pub-
lic, which makes this a great venue during all hours of the weekend. The 
entire area will be named after the sponsoring company which will include 
all advertising media.

   Prominent display of corporate logo on the  
 Entertainment Stage during the entire weekend

   Named as the Entertainment Stage Sponsor in all   
 media and programs (registration due by August 1)

   Corporate logo used in Last Fling advertising  
 (newspaper, radio, television) as Entertainment Stage 
 Sponsor

   Seventy-five tickets (good for one dinner per ticket and  
 complimentary beverages) for admission to the Sponsors   
 Tent on Rotary Hill

   Prominent display of six 3’x 6’ corporate banners at   
 the Last Fling (sponsor provides banners)

   Company logo included on the Naperville Jaycees    
 Last Fling website

   Listed in the Last Fling “Thank You” advertising

   Eight Last Fling preferred parking passes

   Entry in the Last Fling Labor Day Parade  
 (registration due by August 1)

   Business Expo booth ($2,500 value; registration due by June 30)

   1/2 page advertisement in the Last Fling Program 
 (registration due by August 1)

Thanks to community support at the Last Fling, the Naperville Jaycees 
have donated more than $1 million back to the community in the last decade.

“We are grateful for the generosity of the Jaycees  

                                                          and very respectful of all the work they put into fundraising events.”

Steve Tiwald    Executive Director, Green Earth Institute
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To become a sponsor of the Naperville Jaycees Last Fling, please visit LastFling.org.



65 Diamond   $5,000
 Fifty tickets (good for one dinner per ticket and complimen 

     tary  beverages) for admission to the Sponsors Tent on  
 Rotary Hill

 Corporate logo used in Last Fling advertising as a   
 Major Sponsor (registration due by August 1)

 Prominent display of five 3’x 6’ corporate banners   
 at the Last Fling (sponsor provides banners)

 Listed as a Major Sponsor on the Naperville    
 Jaycees Last Fling website

 Named as a Major Sponsor in the Last Fling event  
 program (registration due by August 1)

 Listed in the Last Fling “Thank You” advertising

 Four Last Fling preferred parking passes

 Named as a Sponsor of a Last Fling major  
 entertainment event

 Entry in the Last Fling Labor Day Parade  
 (registration due by August 1)

 1/8 page advertisement in the Last Fling program 
 (registration due by August 1)

 Business Expo booth available for an additional   
 $1,500 ($2,500 value; registration due by June 30)

Partner   $7,500
 Sixty tickets (good for one dinner per ticket and complimen 

     tary  beverages) for admission to the Sponsors Tent on  
 Rotary Hill

 Corporate logo used in Last Fling advertising as a   
 Major Sponsor (registration due by August 1)

 Prominent display of six 3’x 6’ corporate banners at   
 the Last Fling (sponsor provides banners)

 Company logo included on the Naperville Jaycees    
 Last Fling website

 Corporate logo included on all official Naperville   
 Jaycees Last Fling Committee and Volunteer t-shirts

 Named as a Major Sponsor in the Last Fling event  
 program (registration due by August 1)

 Listed in the Last Fling “Thank You” advertising

 Six Last Fling preferred parking passes

 Entry in the Last Fling Labor Day Parade  
 (registration due by August 1)

 Named as a Sponsor of a Last Fling major  
 entertainment event

 1/4 page advertisement in the Last Fling program 
 (registration due by August 1)

 Business Expo booth available for an additional   
 $1,000 ($2,500 value; registration due by June 30)

The Fling Mile kicks off the Last Fling Labor Day Parade with hundreds of participants.

“The Jaycees’ support of the students of School District 203 

                                          and the Naperville Education Foundation is greatly appreciated.”

J. Patrick Benton    Secretary, Naperville Education Foundation  
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To become a sponsor of the Naperville Jaycees Last Fling, please visit LastFling.org.



47 Emerald   $1,500
 Twenty tickets (good for one dinner per ticket and  

 complimentary beverages) for admission to the   
 Sponsors Tent on Rotary Hill

 Display of two 3’x 6’ corporate banners at the  
 Last Fling (sponsor provides banners)

 Listed as Sponsor on the Naperville Jaycees   
 Last Fling website

 Named as Sponsor in the Last Fling event  
 program (registration due by August 1)

 Listed in the Last Fling “Thank You” advertising

 One Last Fling preferred parking pass

 Entry in the Last Fling Labor Day Parade  
 ($150 entry fee by July 15, 2011, $225 from July 16-31,  
 $300 August 1st or later.)

Platinum   $3,000
 Thirty-five tickets (good for one dinner per ticket and  

 complimentary beverages) for admission to the   
 Sponsors Tent on Rotary Hill

 Display of three 3’x 6’ corporate banners at the  
 Last Fling (sponsor provides banners)

 Listed as a Major Sponsor on the Naperville   
 Jaycees Last Fling website

 Named as Sponsor in the Last Fling event  
 program (registration due by August 1)

 Listed in the Last Fling “Thank You” advertising

 Two Last Fling preferred parking passes

 Entry in the Last Fling Labor Day Parade  
 ($150 entry fee by July 15, 2011, $225 from July 16-31,  
 $300 August 1st or later.)
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Families line the fences at the Naperville Settlement to get a photo of Disney stars from Wizards of Waverly Place (2009).

“Naperville CARES is blessed to have friends like the  

                        Naperville Jaycees who continually care about those who are  

                                              less fortunate in our community. We sincerely thank you for your donation.”

Janet M. Derrick    Executive Director, Naperville CARES

To become a sponsor of the Naperville Jaycees Last Fling, please visit LastFling.org.



Silver   $500
 Ten tickets (good for one dinner per ticket and  

 complimentary beverages) for admission to the   
 Sponsors Tent on Rotary Hill

 Display of one 3’x 6’ corporate banner at the   
 Last Fling (sponsor provides banner)

 Named as Sponsor in the Last Fling  
 event program (registration due by August 1)

 Listed in the Last Fling “Thank You” advertising

Gold   $1,000
 Fifteen tickets (good for one dinner per ticket and  

 complimentary beverages) for admission to the   
 Sponsors Tent on Rotary Hill

 Display of two 3’x 6’ corporate banners at   
 the Last Fling (sponsor provides banners)

 Name as Sponsor in the Last Fling   
 event program (registration due by August 1)

 Listed in the Last Fling “Thank You” advertising

 Entry in the Last Fling Labor Day Parade 
 ($150 entry fee by July 15, 2011, $225 from
 July 16-31, $300 August 1st or later.)

   “Together with the Jaycees we are able to maximize our resources. We thank the Jaycees for partnering 

      with us to end hunger in our community, and we look forward to future joint endeavors.”

       Charles McLimans    Executive Director, Loaves & Fishes Community Pantry 
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To become a sponsor of the Naperville Jaycees Last Fling, please visit LastFling.org.


